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In an ever-changing digital
ecosystem, where every click

is precious and every interaction
counted, email marketing
stands out as the reference for
marketing and CRM strategists.

In 2024, email marketing is more than ever the pillar
on which customer acquisition and loyalty strategies
are built.

The revenue generated by email marketing is
expected to rise from 11 billion dollars in 2023 to almost
18 billion dollars in 2027. Further proof of its
effectiveness!

With an average ROI of 36 dollars for every dollar
spent, email marketing is not only profitable, it's
prodigiously lucrative.

Considered by 55% of consumers to be their preferred
type of business communication,

Email is more than just a communications channel.
it's a gateway to the customer, his mind and his needs.

Against this backdrop, The 2024 Guide to Best
Emailing Practices is intended as a compass for
campaign creators. Designhed by our experts and
illustrated with Dartagnan's best customer campaigns,
this guide will provide you with practical advice, in-
depth analysis and design tips to maximize your
performance.

As emailing practices evolve, so does the need to stay
at the cutting edge of innovation. This guide is your
ally not only in understanding but also in
iImplementing email strategies that capture attention,
engage customers and, ultimately, increase the value
of your brand in the hearts and minds of your
audience.

Happy reading, everyone, and above all ...
happy emailing year 2024!

Amandine Baptista
Chief Marketing Officer
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Alignh with your audience’s
schedule

Integrate your product catalogue
into your campaigns

Highlight your promotions

Look after your CTAs

Create immersive emails

®© 0000

Stand out with GIFs

Enhance your brand image

Deploy your loyalty programmes

Defend your values

Have fun with your copywriting

GUERLAIN

AQUA ALLEGORIA FORTE
LA NOUVELLE COLLECTION INTENSE
Aqua Allegoria Forte est un voyage chaleureux et

enveloppant au coeur des merveilles du monde :
des Eaux de Parfum célébrant l'intense beauté de
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10 strategic Email statistics to help you
make the right choices

+ Over 60% of Millennials Conversion rate +103% conversion rate
and Generation Z multiplied by 6 for emails that include GIFS.
think that email is the most personal thanks to the personalisation
channel for receiving brand of your campaigns. °
communications. 27% consider Tuesday as
300% click-th h rat the best day
* o CliICK-tnrougn rate to send out email marketin '
o/ oge g campaigns.
+760% In emalllng revenues by integrating video content into your
Database segmentation increases emailing emails.
revenues by 760%. .
+15% click-through rate
55% of consumers check i | . 9
i . . . or responsive design emails.
+37% ROI thanks to their email on their mobile
A/B testlng This is THE preferential device, so take it 61% of subscribers

Don't overlook this potentially Into account.

) : would like to receive promotional
lucrative practice.

emails every week.

Sources : porchgroupmedia, constantcontact, blog.hubspot



https://porchgroupmedia.com/blog/100-compelling-email-statistics-to-inform-your-strategy-in-2023/
https://www.constantcontact.com/blog/email-marketing-research-and-statistics/
https://blog.hubspot.com/marketing/email-marketing-stats

Align with
your audience's
schedule

You need to know how to push the right
offers at the right time, and above all,
seize every opportunity to talk to your
audience.

But how do you turn these strategic
moments into real encounters?
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. Jusqu'au 1% aodt, proffiez de remises allant Jsqu’
Jusuu A 40% une multitude d'articlest’) .. Et surprise | Jusqu'au
‘ SELECTION SOLDEE bénéficiez égalemant de - ’w"“'""'""'
: sélection de marques soldées, signakdes en Mags
l ES Av AT AN : galeciesiafayetie.com(2)

Jusqu'au 25 jullet, proflez de remises alant jusou & -60% sur une
sélecton o artidles signalés en magasin ol sur

SIS A NENBRES S LR D
Why settle for a single email when you can build
:complete campaigns, decline your emails in a matter of seconds L
.~ and boost your performance? Aoy o e i e S G ot o

oo au #0JEnT0 de Bo6 A6 Mas Gabertes, CLmuse 0es (oes mém tendent les
A Prenudves

OFFERTS
EN BON D'ACHAT

nie ann o

POURELLE—  POUR LUl —

How do you build your emailing sequences?
Here's an example of how to plan your summer sales:

o D-3: Previews & private sales e J-J: Launch

wusgu'au Ter solf oraquer powr encore plus d'articles 8 -B0% su.
une muditude o \ MAgRNN el sur

e D+10: New markdown G D+18: Web exclusive

ET EN EXCLUSIVITE WEB

-19%®@

 SUPPLEMENTAIRES
DES 2 ARTICLES ACHETES

PROFTER BE L'OFFRE

e D+24: Last markdown G D+31: The end is nigh

dune sélaction d'aniclas jusqu's -60% signakés en
galenasintayetie com (1)

Thanks to Dartagnan's modular system, you can modify your blocks in
just a few clicks, vary the organisation of your modules and create endless
variations of your emails without ever tiring your audience.

Jusguau 17 piliel, bénéficez de - 15% supplémeniares dés 2

artcles achetés, sur une sdlection dartices soldes sgnalés.
Jusqu'au 26 pilel. profer de remises siant psgus -50% s ww sémcion Valablos ursquemment sur galenesiafayette com/?)
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FEMME HOMME BEAUTE  CADEAUX

JOUEZ-LA COMME
LES BECKHAM

A Toccasion de la sortie de la série *Beckham” sur Netflix. retour sur les looks cultes du couple
iconique Victoria et David Beckham. 100% cuir. bohéme chic, ou black tie, suivez notre guide
mode pour vous la jouer comme Beckham !

JE DECOUVRE
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BALMAIN LEVIS
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Surf the
pop-culture
news

Stay on top of pop-culture news.
It's THE right idea to give your
campaigns even more
resonance.

Here, Printemps has hit the nail
on the head by playing on the
release of the Netflix Beckham
series with :

A lookbook based on the iconic
Beckham fashion style

e A hidden reference for film buffs

e Clipping that stands out from
the crowd

R
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JUSQU'A -50%

SUR UNE SELECTION
EN BOUTIQUE ET SUR
LACOSTE.COM. *

J'EN PROFITE !

Create a

CETTE SAISON, DES MAINTENANT

LE CROCODILE DEVOILE

UNE SILHOUETTE USQU'A -80%, DE REMISE
AUTHENTIQUE QUI

oFLEBAE SES RACINES. SUR UNE SELECTION D sacs el Help your customers identify your

MAnoounNELr:'CEOESF% g%%u(-)ue ET SUR major marketing events of the year!
In event emails, headers or isolated
modules, deploy a dedicated
charter to highlight your most
important offers.

y g

&

SOL“E§
' |

LES SOLDES SONT ENCORE LA ;
JUSQU’A -50% DE REMISE !
SUR UNE SELECTION D'ARTICLES EN BOUTIQUE ET

| SUR LACOSTE.COM.*
PLUS QUE QUELQUES JOURS POUR EN PROFITER!

DECOUVREZ Juseu' "
-50% DE REMISE

SUR UNE SELECTION D'ARTICIES EN ROITIONE £T
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Integrate your
product catalogue
Into your campaigns

More than ever, the trend is to bring the \ /
email experience closer to the web
experience.

To shorten your customers' buying o AR
journey and guarantee maximum direct e S A S
sales, integrate your product catalogue U S RS N B B
directly into the email.

How can you do this? By following the
example of our customers!




EMAIL IN THE SPOTLIGHT -

Lookbook mode

Lookbooks are THE trend of the moment

for showcasing your brand, especially in the fashion sector.
| Choose inspiring models, showcase your products
IR 'qnd get your audience on board!

How do you build this email? &3
. . . g JE M'EQUIPE
Here are the different elements you need to combine to achieve this:
NOTRE COLLECTIC
BOOSTEZ VO!
o Immersive hero e Text block e CTA DANIIL MEDVEDEV o
G The look in pictures e Showcasing products -
e CTA 0 Repeating this structure with another look \ LATENUE DE NOS JOUEURS ANEW-YORK i
UNE COLLELCIION SPORT CONSTRUITE AUTOUR DE /
LA P, \ DE LA PERFORMANCE ET DE Homme
@ L'ELEGANCE
. Femme
JE MEQUIPE @
o o o o Enfan
To make your product grid more dynamic, don't be afraid to break it up: |
full-length photo, worn outfits or product zoom. Alternate single and double Boutiques

NOVAK DJOKOVIC

columns - Dartaghan can handle any configuration!

Fersonnaliser

This graphic composition is a great way to vary the way you present your
products and show them from every angle!

(241} Livraison Expros

—

| Retours faclles ¢

—5- Palement securis
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compagnes hdeles de 'automneg, minient styla et confort. Leur palette o
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ImmMmerse your customers
in your website by
recreating your menu in
the header.

Use blocks to recreate your
tabs, insert your links and
you're donel!
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Inspirez-vous de nos combinaisons et assemble
pieces de bain, lifewear et lingerie pour bénéfici
-10% supplémentaires dés 3 articles.

DECOUVRIR

Header : Table Bol - Zanotta | Table
Elephant - Mogg | Tabouret Zig Zag
- Polspotten | Dessous de plats Grid

#

Focus on

In 2 or 3 columns, or by
playing with the background
colours, have fun with your
grid to display the full extent
of your catalogue in your
emails.

With Dartagnan, you can
even include GIFs in your
columns!
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Important

Chats

sent

Drafts

Spam What’s ADORABLE
for BABIES this week?
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More
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Stagger
your blocks

4

Add dynamism to your
columns by playing with a
staggered structure.

TARTINE ET CHOCOLAT

This structure can also be A
used on cell phones, ‘ f"' ) .
especially with their larger \ A

screen sizes. Think of it as
. ~analternative to the DONSJE RKO
standard 1-column mobile.
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Highlight you
promotions

The most effective way of boosting \
your sales? — /

Promotions, of course!
But how do you design your promotional | A
emails so that you stand out from your : NGty
competitors?




EMAIL IN THE SPOTLIGHT -

CYRILLUS

FEMME HOMME FILLE :
GARCON BEBE MAISON LAST CHANCE

The Fear of missing Out continues to prove its worth.

Create a sense of urgency and scarcity around your promotional
offers to make them irresistible!

5 '_I‘jc's_yo_ur "Last Chance" to engage your customers.

4 : £ A X ';Qﬁ_ . ,
LASTICHANCE (38
Jusqu'a -70% =

N

HOMME

How do you build this email?
Here are the different elements you need to combine to achieve this:

o Web menu e Background block e Text on background
a CTA On baCkgrOU nd e Separator G DeC“nation Of )és aujourd'hul et jusqu'au lundi 23 octobre midi

, , | o RONAVOR R r QR ,
background blocks G Pictograms e Social networks \ A e i A y

a domicile ou en relais colis.

©

DERNIERES HEURES !
Jusqu'a -70% sur nos anciennes collections
exclusivement sur cyrilius fr
Faites-vous plaisir

If you want to customise your campaigns easily,

think of the background block. No need to rework all your visuals

in your external graphic software. With our native Backgrounds feature,
superimpose text and CTAs on your images and update them

directly from Dartagnan.

/

La livraison est unique
& domiclle ou en re

*

@ E-RESERVATI

RETOUR GRAT

JE REJOINS LA TRIBU

8

© f ¥



Be B

Don't be satisfied with your
promotions!

Proposing additional offers and gifts is
an opportunity to :

Utilisez le code EXTRA10 et profitez
de -10% supplémentaires sur nos piece
de fin de saison.

- stand out from the competition
. strengthen customer relations

- enhance your brand

- Increase Life Time Value

There's no doubt about it: giving a gift
is a worthwhile investment!

Redut \eg

AUy O 18e

JE CHO\S\S
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Bring your
promotions
out of the
shadows

Promotional offers directly in
the header, XXL fonts, gifs and
scrolling banners: nothing is
ever too big to highlight your
promotions.

It can also be interesting to give
visibility to your legal notices.

In this case, choose a minimum
size of 14 for your fonts so that
._they remain clearly legible.

@ 0 60V v O »

4

Starred
Snoozed
Important
Chats
Sent
Drafts
Spam

All Mail
Bin

More

® Your company -

pimkie

NOUVEAUTES VETEMENTS ACCESSOIRES OFFRES SPECIALES

%

SUR LE 2V¢ ARTICLE®

sur une sélection

Ne serait-ce pas le timing parfait pour faire une petite session shopping ? ;

i /léﬁ

Manteau Pantalon Pull

Voir la sélection




Look after your CTA

Your CTAs are your most powerful
engagement and conversion levers.

A very small space, yes, but one with big
business stakes. \ j

So take the time to design your CTAs
properly to create emails that click!




EMAIL IN THE SPOTLIGHT

Hover over your CTAs

By creating a Hover state on your CTAs, you can liven up the user
experience and, above all, draw attention to clickable areas.
When properly managed, the Hover state is a real click magnet
and a performance booster!

©

How do you build this email?
Here are the different elements you need to combine to achieve this:

<« B2 0 6ODV W8 v

e Banner gif e Promotional banner

e CTA inactive e CTA active on hover

0 Product mosaic in 3 columns

In Dartagnan, the hover state is a native feature.
With just a few clicks, you can create a hover state for a background color,
borders or button opacity. In fact, don't hesitate to reproduce Hover states
already present on your website to align the emailing experience

with the web experience.

JULES @)

AY BL# 2 DAY BLACK FRIDAY BLACKFRIDAY BLACKFRIDAY BLACKFRI

©

SURTOUT

DES Z ARTICLES ACHETES®

-30

Bye bye le froid

JULES vous propose sa sélection dindispensables pour affronter les premiers

Starred " Your comp
o

Snoozed

important frolds sans trembler |

Manteaux Accessoires
.
All Mail

Bin
Nore
»

Chats

Sent

Drafts

Spam
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Balades hivernales

Préparez-vous a la saison du froid avec les accessoires d'hiver de BABYZEN | La
chanceliére, las moufles, les skis, at la housse de pluie facilitent le quotidien des parents
orsque 1a saison frolde est la

( ooem ) - Balades hivernales

Préparez-vous a la saison du froid avec les ]

accessoires d'hiver de BABYZEN ! La Pe rfe Ct m ea s u re m e ntS

chanceliere, les moufles, les skis, et la housse

de pluie facilitent le quotidien des parents fo r yo u r CTAS

lorsque la saison froide est la !

The size of your CTAs is a key factor in

optimizing your click-through rate.

As a reminder: on the desktop, we
recommend a height of between 40
and 50 px.

By using percentages rather than px to
size your CTAs, you'll be able to adapt
them to all types of device.




Nos accessoires essentiels

Il est temps de passer au niveau supérieur. Du 20
novembre au 4 décembre, pour tout achat de
Devialet Phantom |, Devialet Phantom Il, Devialet
Dione ou Devialet Mania, recevez un accessoire
Devialet assorti. Trouvez I'accord parfait avec
Cocoon, Remote, Treepod ou Tree, et sublimez votre
expérience d'écoute.

TROUVEZ L'ACCORD PARFAIT

Think about
Copywriting

The copywriting of your CTAs

can be an excellent lever for
differentiation. Why not

be creative, original and
even amusing?

Did you know?

The more specific or even
inciting your text is, the
higher your click-through
rate will be.

Lo
GUERLAIN

PARIS

Choose the

Position your CTAs so that they are
quickly visible. On principle, the higher
the better...

Also avoid multiplying the types of CTA.
Choose 1 main action, 1 business objective,
1 redirect link and concentrate

your efforts on them.

AQUA ALLEGORIA FORTE
LA NOUVELLE COLLECTION INTENSE

Aqua Allegoria Forte est un voyage chaleureux et
enveloppant au coaur des merveilles du monde :
des Eaux de Parfum célébrant l'intense beauté de
la nature au soleil couchant.

DECOUVRIR




Create
immersive em

The WAOUH effect of a campaign should
never be overlooked. N j

Immerse your customers in the world of
your brand by designing immersive |
emails. AL T

Check out our tips!

-
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EMAIL IN THE SPOTLIGHT f’ “\\

-25% sur une sélection de produits
S vous ne visualisez pas ce massage. cllauez icl
s y % 3/ Le Sérur
: Fortifiant
colours W|sely 1/Le Soin Lavant
Revitalisant Volumateur aulpment conostrg
: extraits végétaux et pi
. When it comes to colours, it's always important to dare to exploit their Un véritable concentré de soin dont le puissant dynamise le bulbe cay
7 full potential. Black, in particular, has an extremely immersive power. R N TN IR 108 W Y DrpvoN CHUVEAN Grioréy 0 rand
RN A ¥ Eaiis gt A LT Ny o4 : P la fibre capillaire. Résultat : volume immédiat, vitalité couleur naturelle
. Butyoucan use this scheme with all your charter colours. SRR
g 4_';~;'§"_- A L {8 VR s £ : P s A COMMANDER
- COMMANDER
° ° ° EXPERTISE
How do you create this trompe-l'oell email?
Here are the different elements you need to combine to achieve this: La beaute des cheveux o
commence « la racine
: : : L : Natice
o Full width image e Gradient transition e Unify your Prolongement de la peau du visage, le on
o . . cuir chevelu mérite qu'on lui porte . Q
background colours to eliminate demarcations between your sections autant d'attention. A travers une o
| gamme de soins d'exception, Hair
e Cropped images for a floating effect e CTA with contours only | Rituel by Sisley insuffle une nouvelle
) jeunesse aux cheveux. Le Grand

Régenéran
Pendant quelques jours seulement,

profitez de -25% sur une sélection Le soin des cheveux

de produits en cliquant ci-dessous™*. MASIU des Soine de |

auss| relaxante que r

With Dartagnan, you can incorporate your own customised fonts,

as well as all Google Fonts, to match your graphic style and express your
creativity! If some fonts are still incompatible with certain online messaging

services, our tool lets you configure substitute fonts to remedy the situation. @

e

2/ Le Masque Soin  /
Régénérant

Ce soin, 4 masser sur le cuir chevelu puls a|lalsser
poser 10 minutes, booste la vigueur des chgveux

The trick is to choose these fonts as closely as possible to your original fonts.
This will ensure a consistent visual experience for all your readers.

dés la racine pour une régénération globale|du cuir

Le rituel beaute globale

chevelu el des longueurs.

COMMANDER

Le diagnostic en

Découvrez les besoins

Mo seanenile nacs el
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Design N

Mmmhh... pour lequel allez-vous craquer 7

With a background texture, immersion is
immediate. Above all, it increases the space
occupied by your email and immerses your
subscribers in the world of your brand

or offers.

In this example, Flunch has created a motif
specific to the world of Friends as part of a
partnership around the series.

HOPOPOP,
DECOUVREZ DES DESSERTS
AUSSI DEEELICIEUX QUE
LES BLAGUES DE JOEY !

m;b Je craque !
; e

ARSI AR

Pour termiiner votre en beauté ou tout sin vous faire
'.‘vffa-.t‘j:...ml mf'ihm‘oo simplemant

Dartagnan makes it easy to create this
effect, using a visual that is automatically
repeated to create a wallpaper effect.

ater |

-‘»'
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PLUS DE 3J

UINERIE

Play with
background
colors

The use of background colors unifies the
body of your email.

With Dartagnan, you can not only apply
solid colors, but also integrate
background images.

Match your buttons, text and even
images with your background colors to
create even more immersive emails.

signalés 3J. Et ~ontinuer a
profiterde ...-30.., ... ... __ .nNe multitude
d'articles mode, beauté et maison de margues
incontournables en magasin et sur
galerieslafayette.com jusqu'au 22 octobre(?).

LES 3.
POUR ELLE

POUR LUI

VOIR L'OFFRE 3J

4 R

LES 3

DE LA CHANUE

1 AM DC CUNNDINEG A CACNED




Stand out
with GIFs

The GIF is the most commonly used
animation effect in emails. It's fun,
impressive and dynamic: it catches the
eye and grabs attention.

Its big advantage? It's compatible with
almost all reading environments,
and that's no mean feat!

So how do you use them
to maximum effect?
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maisonkitsune.com et en boutique.

DECOUVRIR LA COLLECTION

~ PLAYLIST EXC

THE CHILL EDITION

EMAIL IN THE SPOTLIGHT

When the GIF o
replaces the Hover - i

The GIF is a great classic for giving a boost to your header visuals
or headlines. But using GIFs can go far beyond a simple design effect.
It can also be used for strategic purposes or to overcome

.. technical constraints. . a)

Daponible en édition limitée en ligne et en ocutm.@
v

Vous ne voyez pas cet emod ? Yol an Sgre

pe
i

A —— ———
W

|, A
|
— |
\ |
” enunt
| ~ 3 1
\ '+ st A 8 SIEL
gmpc2021 W U
Pour célébrer cette collabo

composé la playlist Chill idé
nonchalance du ‘The Blues

DECOUVRIR LES LOO N"/ vous et appuyez sur play : ¢
accompagne pour un Mom

ADER ERROR X MAISON RITSUNE

° ° ° temps.
How do you build this email? — (B
Here are the different elements you need to combine to achieve this: - CADEAU EXCLUSIF - © seotify @Musi
Nous avons le plaisir de vous offrir un Rubik's Cube
“ . . T . . . aux couleurs de lo collection pour tout achat d'une
o Online version" link 9 Full width image e Product grid s AT GRoR : Mk bt B v CUIVEZNOUS GMAL
. . _ . boutique préférée. #ADERERRORXMAISC
G GIF in the Product grid to integrate a second view
Offre valoble uniquement dans nos boutiques
Maison Kitsune Paris.
e CTA G Separator 0 Sharing d play“St Dans la limite des stocks disponibles. %

STORE LOCAT

, 2
ADER ERROR X MAISON RITSUNE 33 (01 42 62

In Dartagnan, you can work on the display of your emails
independently for desktop and mobile thanks to our responsive tool.
This is extremely useful for fine-tuning your design and brand image down to
the smallest detail. On mobile, for example, integrate a GIF image into your
product grid to enrich product views. The Hover has the same purpose,

&

PAIEMENT SECL

"THE BLUEST FOX'

1 1 SUIVRE KITSU!
but is only available on desktop. NOTRE QUATRIEME b MRS A KA
COLLABORATION CREATIVE : ) . : f Yy © D
ADER ERRQR X MA'SON 'KlTSUNE // ) i Vous avez recu cette ccr‘n‘m;.lar’nc.-:tn'r_ls sui
EN ED|T|ON LlMlTEE PLAYL'ST EXCLUS|VE Cette newsletter o été H"‘\W:‘:.:' K.n‘:

Poria, Fronce

THE CHILL EDITION PLAYLIST B

N . liab . Pour &tre sUr(e) de recevoir les derniés
e manquez pas notre quatriéme collaboration KR aiind e o

AMED ERDENME u Muleonm Vivesind ! m i tay infnhinnsl bitciana #



HAIR rouel

by sisley

NOUVEAU

Le Spray Fixant
Invisible

FIXATION SOUPLE

Convert your short videos into GIFs

and place them in your header to . -
make an impact at first glance! Une prouesse formulatoire, parfait

, equilibre entre une fixation souple
Here, for example, a simple product :

element. It's unobtrusive but still soin pour sublimer tous les looks.
speaks volumes and will take your e-

Mmails to a whole new level.

DECOUVRIR




images to life

Or almost... by creating a GIF with fixed
text but different images.

Sezane does it very well in this email,
playing with the different planes of their
visuals to give an impressive sense of
depth!

A well-established brand universe and a
dynamic, attention-grabbing effect: a
good technique for killing two birds
with one stone.

SAVES X 3
THE:DATE
Ce Dimancheld9 Novegbre
= DES 9H30"

Sur SEZANE.CONM

RENDEZ-VOUS CE DIMANCHE DES 9H30

L"Hiver continue avec notre invitée Laura Brown, qui signe une ligne
d'inspiration Vintage venue accompagner notre grande Collection
Rendez-vous dés aujourd’hui sur S¢zane.com pour découvrir le Lookbook.

PS : La livraison est offerte dés 200€ et les retours sont @ notre charge

LOOKBOOK

B DES 9130
Sur SEZANE.COM
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Enhance your
brand image

Email is a communication channel that
combines all the best marketing practices:

- Communication throughout the
customer journey
o 5 \
- Message personalisation \ /
- Reactivity, automation and productivity
- Internationalisation of customer
communications

In short, email is the perfect channel for RS S
promoting and disseminating your brand

image to as many people as possible. But
how do you go about it?
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EMAIL IN THE SPOTLIGHT
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- Find out how Dartagnan helped the Center Parcs CRM team deploy

|ts néw,brand image in over 300 triggers - and all in record time!
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How can you put your brand image into your emails? o . AL e T Visitez Iun de nos
Here are the different elements you need to combine to achieve this: : ThR s | '

o Logo G Special fonts e Custom CTA to your colors

G PNG-format cut-out images to reproduce the shapes of your chart

e Palette de couleurs de marque e Branded color palette

FAITES VOS VALISES !

noe, one offre exchusive sora divolide dars queigoe

To optimize the creation of your campaigns,

Dartagnan provides you with a modules library for pre-registering your
recurring blocks, such as a header, two-column or footer, for example.
Moreover, thanks to the media library, you can store your visuals

with no weight limit.

Au cceur d'une nature préservée, vivez
I'experience Center Parcs

el

Using these two dedicated spaces, you can import your branded blocks
and visuals quickly and easily into any campaign.

Fn savnir nlus
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vous les bonnes affaires toute
I'année !

ncomcte — EYANCOS

Faire durer le plaisir

Ga fait des mois qu'on réve de ce voyage. Et une fois
sur place, ¢a passe trop vite. On aimerait allonger
chaque minute pour simprégner au maximum de 5 .

'‘ambiance. Et si on partait 2 semaines cette année ?

Quitte a faire des kilometres en plus, autant rester un 2 pour profiter des meilleurs prix sur vos voyages en
peu plus longtemps aussi. C'est le meilleur moyen -

pour pour prendre le temps et se surprendre @
adopter de nouvelles habitudes. Et surtout, ¢a permet
de voyager de maniére plus responsable.

PARTIR 15 JOURS \_JLUA

Etre alerté des petits prix

Les destinations idéales
pour 2 semaines

ssez un trajet, une période et un budget et recevez

——

Deploy your
in your
campaigns

Logos, colours, assets, fonts, graphic style, user

experience: your emails are a beautiful showcase for

your brand image. Make the most of it!

Did you know? Dartagnan can take charge of your
entire graphic charter and guarantee its consistency

thanks to its innovative and dynamic features:

- Modular Design System

- Support for special fonts

- Borders management

- Independent, personalized management
of all your modules for responsive campaigns
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NOTRE SELECTION DE SNEAKERS

J

NOTRE SELECTION DE
SNEAKERS

CADEAUX POUR ELLE CADEAUX POUR LK

K CADEAUX POUR ELLE /

Give your
brand image
a showcase

640px wide: that's more than enough
space to unleash your creativity! \

But as well as incorporating attractive
product images, don't forget to highlight
them in the design of your emails. Here's
our advice:

« Use margins and empty spaces to let
your visuals breathe

« Play with your colours and reinforce
contrasts

« Take care of the hierarchy of your
elements by working on their size,
weight and alignment.

In short, turn emailing constraints into a
real playground. And make your emails a
real showcase for your brand.



Deploy
your loyalty
programmes

Email is recognised as THE loyalty lever
par excellence.

Here's our advice on how to nurture your
customer relationships through your email
campaigns.




SSI0N 188 &MVes OepuUls 1on Moone,
et fe rendre directement au comploir.

COMMANDEZ
« SURKFC.FR

EMAIL IN THE SPOTLIGHT

Present your programme
step by step

TES COMMANDES COMPTE

Du 08 Novembre au 19 Novembre, 1€ 1
Utiise ta cvte, 4B0gus M NOUVAALX Svanisges DOU

This KFC email is an example of good Fid practice. Highlight Fid special offers m
and be educational about the user experience. Also take the opportunity to . ey
develop your communities, push your digital loyalty cards and your site | gﬁcﬂufpsgl%zﬂ ANT UTIUSEJJHC:SI‘E“{[CM

. inside the email. .

; smum Q";
PLEIN LES
POCHES”

g = M

BORNE ORWVE CLICK & COx

How do you build this email?
Here are the different elements you need to combine to achieve this:

NOUVEAU PROGRAMME DE FIDELITE

o Image background e XXL fonts e CTA & Offer combo

a GIF loyalty offers e Step by Step simplified and illustrated |€=I 0 PTS DEGUSTEZ
@ » SANS ATTENDRE

e Pictograms 0 Digital loyalty card e Social networks

Cumule des points pour t'offrir des produits croustillants,
C'est LA BASE du COLONEL CLUB, ton nouveau programme de
fidélité qui va te faire aimer KFC & un point que tu n'avais jamais imaginé.

Tu veux partir 3 point 7

To make your loyalty emails even more attractive, Dartagnan \ e m———— V
provides you with a text variable (to show a number of points, for
example) as well as a variable to be applied to your images to display @
your customers' favourite products. 50 POINTS DFFERTS

A LINSCRIPTION

The feasibility of these variables needs to be checked with your router
LES RECOMPENSES* DU COLONEL CLUB .
beforehand, but we can help you set them up. A DEGUSTER A POINTS : e ton K S 608 30 G0 ot S it tos pro

Alors qu'est-ce que tu attends ?

M ¥ N4

i




people about
your loyalty
programmes

Your loyalty programmes will be all the more
valuable if your customers know how to take
advantage of them.

Use your emailing strategy to highlight the
benefits.

Be educational, present each of these
advantages point by point and guide your
customers step by step to make it easier for
them to sign up.

W Starred
Q@ Snoozed
D important
B chats
B Semt
D orans
O Sspam
& Al Mail
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BEAUTY DAYS 3 / -
Keep your customers |

- 2 5 ‘y up to date with your | AiEYe
. o [ et online 3 nd insto - | ! Nos boufiques. sont ouverfes
DE REMISE IMMEDIATE ce mardi 15 aotit

SUR LA BEAUTE™ news f Bordeaux

[ —

Your emails are also a superb
showcase for communicating the
latest news about your offers. |

Promotions, shop openings, stock
levels, loyalty points... give your

JUSQU'AU 3 DECEMBRE 2023 | customers 360° visibility.

Gréace au programme de fidélité Le Club
Printemps,
profitez de -25% de remise immédiate sur la
beauté
sur l'e-shop et en magasin.

Nelies fermées le 15 aout rastoiery of (i

TOUTES LES ADRESSES

e visite en bourigue ! Elles sont tomtes auvertes oo mardl 15 ao0r & Texcoption

Faites-vous livrer
meme en vacances

irte 2 en vacances ! La bivraison de

vos bijow; est possihle gratuitement en




Découvrez notre programme de fidélité et ses
avantages

Highlight your

They are often the main pillar of your
loyalty programmes.

Create dedicated emails or simply
specific sections within your campaigns.

Don't hesitate to include a time frame in
the wording to create a feeling of
exclusivity.

- FEMME HOMME REAUTE CADEAUX
\\
\

WA VENTEARCHINES
\ A

i)

)




Defend your

In a world where CSR is having an ever-

increasing impact on your brand image,
don't hesitate to use your emails to

highlight your convictions and defend
your values.

Here are a few good ideas on how to do
just that!

values

e
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En 2015, nous avons &8 i premigre soodes de distinbution spéciaisée cenifés B Comp
France. Aing, nous avons rejont un mowement de § 700 entreprises oui ne

cherchend pas 2 69w les melleures AU mands mais POUR & monds. . #f 3 changs

EMAIL IN THE SPOTLIGHT -

On vous explique : @
ANATURE Q, # QUEZAKO

/ DECOUVERTES

8.Cuol 7 B Comp.. pour Benefl Corpotalion | Une certiicalion internalionse

egedanie qu bause oS BCS0M of FOUD EPACL DOARS uur | enviicnnement of s

Make space for

# CERTIFICATION

O u I C m m I t m e n t | 86,5 : c'est le score que nous avons oblenu en 2021 Facile ? Lon de
Ia!Le quc—st:nrqn 2 ultra exigeant s& compose de 380 questons, El
T 11 s r

X un minimum de 80 points est nécessaire pour ablenir |a certificat
Curiaux.se ? Il es! consullable en ligne graluitemeant
(e que e
> CONSULTER LE QUESTIONNAIRE B CORP

When it comes to CSR commitments and policies, Nature & Découvertes is one

‘ 7 . 2 p ; ? g &
. of the brands that has built up a model of its kind. But CSR and commitments l on ralt # NEXT STEP
 don't have to be boring, far from it! Take the opportunity to be creative, as they | l . ’ @ P o .1 s i €
(have done Wlth thls email with a unique editorial style! (e MmiRux

ratenrs, gouvernanca, clents at communauté. Conciler ntérét de lealrapriss

et Inkardl colect?, tout en avart un mpact posid, c'est o8 asprit B Corp

How do you build this email?
Here are the different elements you need to combine to achieve this:

NOTRE CERTIFICATION B CORP (BENEFIT CORPORA

Rendez-vous en juillet
pour découvrir d autres actions engagées !

o Declination of their brand colours e Serif typefaces

- 3
()/
>
for an editorial style e Separators e Key figures d'entre vous souhaiteraient changer

leurs habitudes pour vivre de maniére
e Text highlight G Commitment marker 0 Didactic approach plus durable. Et vous estimez que
cest aux entreprises douvrir la voie.
Valeurs, engagement, transparence...

la Responsabilité Sociétale des Entreprises 'F CO] > (P @ e

(RSE) ca vouspurle
\ YEOFRTHRE SRty i S S / LE CLUB LES MAGASINS LA FONDATION

Don't be afraid of emails with editorial content.
They allow you to establish a real dialogue with your audience
and highlight the heart of your commitments. Here are a few tips to make them

| i i i jorit ) ' S ; G € )
more dynamic: play with colors, font sizes, margins and separators to prioritize Et nous sOmmes = o o
the body of your email. % RETOURS GRATUITS | BESOIN D'AIDE?  LIVRAISON OFFERTI
d’acc r¢ T |
®
En 2015, nous avons al8 3 prameére sonésé de asinbuten spacalisse candée 8 Corp
an France. Amsi nogs gvons rejon| un mauvament e § 700 antreprses qui ne

charchant pas & &ire les mellsures AU monde mais POUR Je monds el ga chamge
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Seconde vie
Gpeshaicteba | | s
Videz vos armoires et obtenez jusqu’a .
15% de remise* Merci pour vos dons !

. - Deploy responsible
2.2 10kg:-1326 ‘ marketing actions

La Seconde Vie 7 C'est notre initiative responsable et de 2 euros i Passociation
solidaire qui vous permet de donner vos objets du | - A second-hand campaign: collect " L'école comestible

quotidien en bon état et qui ne vous servent plus, a des ducts that t
personnes dans le besoin. Mais comment ¢ca marche b Ry e e el

2 prepared to give up in exchange | + de 2000€
| for a promotional offer. | cp&ﬁc’{ég en 3 ppis

i POUR 50 POINTS
Zodio gives us a good example of

the type of action you can take:

Pour transformer vos points en bonne

- Promote and present an . - W
action, c'est par ici :

association of your choice

. | JE FAIS UN DON DE 2€ >
- Create visual feedback on your

solidarity actions

Retour sur nos ateliers solidaires ! |

’ .‘ ,, W

- ——
o | J

£ '

| > Y n

| :'- \“ -“‘ : .: -

Notre association partenaire

| L'école comestible a pour mission de faire
l entrer dans les écoles I'éducation

alimentaire de la terre a I'assiette, pour
apprendre aux enfants & mieux se nourmr,
prendre soin d'eux-mémes, des aulres et de
la nature !
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B UME LLT AL B DAL, UMD YULY uusiMIvMD 1 ’l-l WL AT LIS LD LIV LD pPrvnaaunes
étapes c’est encore le meilleur moyen de se responsabiliser pour faire encore et encore e
nmer le beau avec le BIEN alors dites-nous ce qui est important pour vous

JE DONNE MON AVIS

Lies chiffres clés

- — -
. N
.
-

Clelle saison, Cétte saisom,

100% 100% . —

de pos bodys sont en coton biologique, de notre homewear est.en cotort biologique,

tout comme l¢ printemps-éé defmier toutl comme le printemps-&& dermer.

NOS ENGAGEMENTS

Cle gui a changé celle saivon

Y 2 -~ - . A .
(elle saison. (elle saison,
: Pour cente nouvelle saison printemps-¢té 2023, nous avons atteint 6%
de collections plus responsables. C étan 67% le pantemps-&1é demicr

[l mous pent & coeur de crédor des produits auss beaux gue dursbles masas
. ’ ﬂ . ﬂ ausst de vous le monirer en toute transparence. Pour nous assurer (et vous

dire) que nos dessous n'ont rien & cacher, nous avons décidé de collaborer

de notre bam est ca fibres recyclées, de notre nuit est en coton hiologique avec Fairly Made sur la tragabilité de la majarité de nos produits

matieres francaises ou upeyclées, ou vispose xesponsable; contre 799

contre 70% le pmncm;ls-élé demnicr le printemps-été demier 2 ans avant que 1a Joi Anti Gaspillage pour une Economie Circulaire ne le
8 ¢ printem; & d :

\ rende obligatowre, nous vous dévollons notre chaine de valeur jusqu’au
licu de tissage.

Pour retrouver ces informations, on a placé dans les fiches produits de
notre sate un encart dédsé & la transparence. Et nous ne comptons pas nous
arréer la !

Pour écrire |2 suite, nous vous donnoas la parole, Construire ensembie
les peochxines étapes ¢'est encore le metlleur moyen de se responsabiliser
pour faire encore ¢ encore nmer e beau avec ke BIEN alors dites-nous ¢
qui et mportan! pousr vous.,

JE DONNE MON AVIS

Present the results \_

of your actions

Here, over and above Ysé's concept of a
summary figures, we really like :

- The 2-column layout with
very fine margins

- The mosaic-effect cut-out of the
same background photo
for the visuals

- The XXL font for the numbers and
the design treatment of the fonts

- The "This season" leitmotif to
emphasise the consistency
of the visuals
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your cCopyw

Good copywriting is the key to

good phrases, some education and presto!

establishing a lasting and sincere
A bit of humour, some storytelling, a few

customer relationship.

S

And that'
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Refiétant une nature en mouvement,
le papilion déploie au creux du cou
ses ailes étincelantes en
or blanc et diamants.

EMAIL IN THE SPOTLIGHT

Le bracelet Frivole
interprétation éclatants
Ainsi éclot sur le poignet
or blanc poll miroir ponctus

Regardez de plus prés

Van Cleel & Arpels

\a@ ,/

Tell your audience
a story

Have fun with storytelling and draw your readers into the world of your brand!
~ This is the approach taken by Van Cleef & Arpels, which has chosen a poetic
. and enchanting tone of voice in keeping with its jewellery collection.

Cueillez-la

Un spectacle enchanteur

Une floraison sc

How do you build this email? S
. . . . Troisiéme acte :
Here are the different elements you need to combine to achieve this: fa inture en hivee

o Logo integrated into visual header e Storytelling marker e Copywritten CTA La nui tombe sur e village enneigé...

Dans une atmosphére paisible, créations

La montre Lady Arpels Heures Florales

propose une lecture poétique du temps,
a travers ses corofles qui

joailliéres et horlogéres viennent

Q Imperceptible transition e Gross transition G Depth effect thanks to L n R

png format 0 Harmonious overall colour palette around blue \ A s D;:Z:?::m
ESSaTAOHS Srori pavés de diamants,
Profitez du moment 1a silhouette d'un halc
Regardez-les s'é;
Few characters but a guaranteed effect! Envol de diamants
Never neglect the copywriting of your CTAs. They are an extension of your Précicux pétales
product texts and visuals. "Let yourself be enchanted", "Pick them", "Watch
them blossom", "Join in their dance": special mention for the particularly Ve Sl tar

original copywriting of the CTAs, which perfectly reflect the natural,
floral world of the jewellery!



OH MY CREAM ¢

ELSA

L
('I)(U‘j/u El/l.f"/l‘f.(llf

Parend 1 \ 1
Parmi les nouveautés qua ont rejo

wims preferds, Décoy

Al nos Sageres

NOS FAVORIS OE NOVEMBRE

a0 CC M-, Téquipe 1 épalement ses
Y62 1es nouvelles pépites qui ont 12 l'unanimyé

L'OMBRE A PAUPIERES STICK

OH MY CREAM SKINCARE

Je n'al pas ['habitude de me maguiller les yeux mais je suls pourtant fan
de ce stick. Il glisse instantanément sur la pauplére pour illuminer (e
regard avec un fini pailleté subtil mais @ lintensité modulable au fil des
applications. C'est devenu mon nouvel indispensable !*

- Elsa, Chargée Editoriale

25 € | DECOUVRIR

to humanise your
products

Your customers are your best ambassadors. By
including their testimonials in your emails, you
demonstrate the added value of your products and
build the authenticity of your brand.

If you can't get feedback from your customers, at a
launch for example, get your teams involved. After all,
they're also your first ambassadors!

Did you know that UGC (User Generated Content)
increases the conversion rate of your email campaigns
by 4.6%?




Don't hesitate,

Promoting naughty products while
remaining elegant is a real tour de force that

3 Suisses manages very well in this campaign.

"Spice up your Christmas &", "Dare the Sexy
Christmas!" "Turn up the heat @9": from the
object to the text content, by way of the titles,
3 Suisses don't hesitate to spin the metaphor.
And it works!

LT Pimentez votre Noél ¢
Snoozed

3 SUISSES <contact@inewsletter. dzuisses frs Se désabonne
Important @ Imoiv

Chats

.
SSUISSES
Livraison offerte dés 59€ d'achat

311 A9

Sent
Drafts
Spam

All Mail

@ @ 60V Mv o %

Bin

<

More

Osez le Noél Sexy !

Faltes monter la température 9V

Osez le Noél saxy en optant pour nos Irrésistibles ansembles de lingerie. V

trouverez une séduisante sélection tout en dentelle, résille et broderie. Offrez

de ia lingerie de charme et laissez la passon falre le reste !

jeu. 7 déc. Oi

Pour

aller plus lo
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UNLOCK THE SECRET SAFE AT
THE TAG HEUER BOUTIQUE
HAMBURG!

We sincarely imvite you to calebrate the Christmas season with us and take part

in the exclusive competition of the TAG Heuer Boutique Hamburg, You have the

chance 1o try your luck and open the sacret safe in the boutique, which contans

the brand's unforgettable gift. Take part - TAG Meuer keeps its fingers crossed for
you!

Just follow these 3 steps to participate

1. register for the compettion va the following link and have your personal safe
code reserved al the boulique

2. visit the TAG Hewer Boutique Hamburg at Neuer Wall 18 untl November 22
and pick up your code, which will hopelully open the sale for you,

3. On Saturdays December 9 and 16, the time has finally come:. the safe will be
ready and walting in the boutique for you and for you to open it.

PARTICIPATE NOW

Establish
with
your audience

Dialogue is the key to your customer
relations, and the more personal and
authentic it is, the more effective it will be.

Email is the ideal medium for this, so don't
miss out on this opportunity to forge a
bond with your customers.

Here are two examples to illustrate this
approach:

- Talk to your audience in an intimate and

privileged way, creating a feeling of
confidentiality, as Tag Heuer does.

- Tell them a story, as the children's brand

Bonpoint is doing here.

LA FORET AUX MILLES
MERVEILLES
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Dans une jolie clairiére gardée secreéte,
sous les grands arbres et le blanc
immaculé de la neige, des amis de

toujours préparent gaiement la grande
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Lespos {
CROUSTILLENT
DEUX FOISPLUSe

1€UR0=FR10 PTS

Devialet Phantom Il

ances
oussaint

Du 09 Novermbee au 19 Novembire, 1€ = 20 points

jise ta cante, SEDICQL 185 NOUVERLX AVANIAQES pour I'ofrir plus de croustil;

ES COMMANDES COMPTENT DOUBLE !

LE DUO POUR UN
VOLUME XXL

Spray Fixant invisible + Spray Volume

DECOUVRIR

—

Ready to boost your
email campaigns ?

l\ 3
({+1) dartagnan.io
N\ 2/

(:’ Daftagnan Request a demo

R, +33(0)320703567




